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Cannes Lions Infernational Ad-
vertising Festival has not been par-
ticularly known for being well

clued in to the evolution of online ad-

ground in this space, the —which
is in its 56th edition — has also invit-
ed the Who's Who of the digital world

to give an online perspective to its au-
dience this year,

Ballmer and Twitter co-founder Biz
Stone. Not only this, but moderated
by Forrester Research’s Mary Beth Kemp,
its social media panelwi[lbnngtogether
senior executives from an array of so-
cial networks to explore the most ef-
fective, high-risk practices il social me-
dia marketing. The panel includes Re-
‘bekah Horne of social media giant My-
Space, Kevin Eyres of professional net-
work LinkedIn, Dave Balter of BzzA-
gent, the international word-of-mouth
media network, and Justin Siegel of Mo-
coSpace, North America’s largest mo-
‘bile social network.
and don'ts, lessons learned, success-
ful and innovative ideas, ted:mques for
measurement, mnmmnmr&gas
and a look at what may be next. “Ulti-
mately, this session serves as a social
media sampler by surveying a \rarmty
of different practices spanning a vari-
ety of different types of online com-
munities,” reads the Cannes schedule,
Interestingly, ‘cloud computing’ is
another topic for the year. The speak-
ers include Michael Mendenhall, CMO
of Hewlett-Packard, and Boh Green-
berg, CEO of digital agency RIGA, who
will share their vision on how brands
can embrace the ‘cloud’, transform their
rehhunsh:psvaﬂlmmnﬁrs and build
mmakﬂeplstformfornmkeung pro-

Auymmwhohasuploaﬂedapmtum
on Snapfish, posted a video on YouTube,
or put his/her personal profile on a
social networking site like Facebook or
Linkedln, nrhstenedmusongnn}?'&n
dora or LastFM, “is in the eloud”.
Tn‘cloud computing’, digital assets like

vertising. In a bid to make up for lost - 5
fes‘ﬁvnlp

MySpace, Facebook, Twitter
to chat at Cannes Lions

Keeping pace with the evolution of online advertising, this year’s festival will
hold talks on cloud—mmpunng and rmpact Qf soaal-nenvorhng on consumers

qmﬁﬁnmﬁﬁmmmes mllba

r the coveted Lions at this

demo of the new Toyota Q. The

: Magl Symbol system and can be downloaded

I year's event. However, if you're not
part of the game, you can visit the *Hold Your Lion™ webste (www. oldyourfion.cam
which allows one to virtually hold up hisfher very own Cannes Lion using thelr webcam.

gmented reality’, the device projects 3D image of the award in one’s

show the marker — either printed before or on the print advertisement
beam. You can even post the image to Facebook. Augmented maﬂty’,sul!
ta not only superimpose graphics over a real environment in real-
those graphics to accommodate a user’s head- and eye-
_ so that the g?aphscsalways fit the perspective,
; ‘augmented reality‘ indude the 2008 LA Auto show wherein Nissan
4 n‘.elleﬁﬁ\emlmmvehldembea!ﬁ
ta webcam, showed several versions of the vehicle interacting with the
ure. More recently, in January 2009, Toyota used ‘augmented reality’ to provide an

visitors with a brochure which, when

ram was created by Inition using their
mthe Toyota's website,

pictures, videos and songs are-no longer
tied down to the technology hardware
that is personally owned. Instead, these
assets live I.nthe cloud’ — the vast
network of servers that make up the in-
ternet. Once in the cloud, they can be
accessed by anyone, anywhere, with
Jjust a simple internet connection— from
a PC, a mobile device, or aweb-
connected digital video recorder (DVR)
or television,
“Fbrwa:ﬂ-ﬂunlﬂngnwhetemam al-
ready embracing the claud say the
Cannes Lions develo
tools and applications thal enendt]'le
value ofﬂlmr produc'cs through value-
added services,” Mike + is an example
of a cloud-based service, where con-
sumers' running data fives irl the cloud
and enables runners around the world
to form communities around this da-
ta. Nokia vine is a cloud-based service

that converg
nologies like global positioning

system
(GPS}, image capture and tagging to al-.

low people to capture and share the mo-
ments of their lives,

GoViral — Always On is another top-
ic which will be dealt with by Jimmy
Maymann, Chairman of GoViral. The
audience is not where they used to be
and they talk their own language using
Blogger, Twitter and Facebook, where
they join their online friends to share
news,goss)p opinions, recommenda-
tions and the Ia'test spoof of a steamy
Guinness ad, reason the organisers,

* They are tired of being bombard-
ed with banner ads, pop-ups and road-
hlocks in an effort to drive them to a
brand site that's not relevant to them at
that particular point in time. This ap-
proach needs to be reversed and brands
need to find ways to interact with peo-

‘es an array of mobile tech- 4

ple regardless of where that conver-
sation is taking place and meet them on
their terms.

Rather than spending resources
on 30-second ads, banners and microsites
that consumers will avoid, savvy mar-
keters develop new types of content and
distribution strategies to engage con-
SuImers in active conversations that open
up brand participation.

Incidentally, Steve Ballmer, CEO
of Microsoft Corporation will be hon-
oured with the Media Person of the Year
Award at the 56th Cannes Lions Inter-
national Advertising Festival “in recog-
nifion of his leadership and Microsoft's
continued commitment to digital ad-

“We are delighted to honour Steve
Ballmer.., (who has) changed the face
of worldwide communication,” says
Philip Thomas, Festival CEQ.
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