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THE Economic TiMES

HP arm buys MeraSnap.com

Snapfish, the online photo services business
of Hewlett Packard (HP}, has acquired the
customers of MeraSnap.com, an online
digital photo printing and delivery portal, for
an undisclosed swm. The deal gives the HP-
owned cornpany get access to about one lakh
MeraSnap clients.
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MeraSnap portal
getssnapped
up by HP arm

Our Bureau
BANGALORE

SNAPFISH, the online photo
services business of Hewlett
Packard (HP), has acquired the
customers of MeraSnap.com,
an: ontine digital photo printing
and delivery portal, for an
undisclosed sum. The deal
gives the HP-owned company
access o about one lakh

- MeraSnap cliepts. Snapfish

MD - {Asia-Pacific and Latin
America) Bala Parthasarthy

said it would continue to scout -

for inorganic growth opportu-
nities meeting size and value
requirements.

Among the prominent play-
ers in the online photo service
business in India are Picsquare
and ZoomlIn. Snapfish, which
launched. its India operations
about eight months ago, has
built upa customer base of two
lakh. Globally, Snapfish is pres-
ent in 23 countries, with over
50 million customers.

MeraSnap was started in Oc-
wober 2005 as one of India’s ear-
liest online digital phioto print-

ADDING NOS.

The deal gives the
HP-owned company

access to about one
lakh MeraSnap dients

ingand delivery portals. Ithasa
significant client base among
NRIs.. The growth :in. pHoto
services market i§ being driven
mainly by the expanding use of
digital cameras and internet
broadband. Mobile phone
handsets with cameras have
also become an importantrev-
enue stream.

Parthasarthy said Snapﬁsh
would be able to maintain cur-
rent growth rates in India over
the next two years. According to
Gartner estimates, the India
market for digisal camera was
worth $110million in 2006 and
is expected to grow by 20-22%
through 2011. The number of
mobile users in India is expected
to rise from about 260 million
now o 500 million in 2011,
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