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Tae Economic TIMES

HP arm Snapfish
buys MeraSnap

Our Bureau
BANCALORE

SNAPFISH, the online photo services business of
Hewlert Packard (HF), has acquired the customers of
MeraSnap.com, an online digital photo printing and
delivery portal, for an undisclosed sum. The deal gives
the HP-owned company gets access 1o about one lakh
MeraSnap clients and Snapfish MD (Asia-Pacific and
Latin America) Bala Parthasarthy said it would contin-
ue toscout forinorganic growth opporunites meeting
size and value requirements.
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MeraSnap was startedin October 2005 asone of India’s
earliest online digital photo printing and delivery porals.
It has asignificant dient base among NRIs. The growth in
photo services market is being driven mainly by the ex-
panding use of digital cameras and Internet broadband.
Mobhile phone handsets with cameras have also become
animportant revenue stream. Mr Parthasarthy said Snap-
fish would be able to maintain current growth ratesin In-
dia over the next two years.
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