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Passage into publishing

Web sites such as Picsquare, Canvera and Snapfish now enable people to publish coffee table-like

books within a matter of days, without waiting for the approval of a publisher.

KETAKI BHOJNAGARWALLA

hink coffee table books, and vou

picture a bulky hardcover filled

with interesting photos and

some text. They're meant to en-

tertain, and the fact that they're
heavy means they're not meant to be por-
table. David R. Brower, first Executive Di-
rector of the Sierra Club, the US-based
environmental arganisation. is credited with
saying that a coffee table book must have “a
page size big enough to carry a given image's
dynamic.” That sums up quite clearly what
its aim used to be. Brower's This is the Amer-
ican Earth, published in 1960, was the first
coffee table book and was 2 huge success,
leading to the publication of 20 titles in the
series. However, with the passage of time, its
novelty has worn off. Given today’s hectic
lifestyle. the coffee table book has under-
gone adramatic change. Notonly has its very
nature evolved, but it is also being vsed by
the average person as a means of getting
their work noticed.

ONLINE REVOLUTION

With Web sites such as Picsquare, Canvera
and Snapfish, anvone can publish a coffee
table-like book within a matter of days, with-
out waiting for the agpmva.l ofa pub]lsher
These sites let one design and print their
own coffee table book, using a special online
service. The users get the flexibility to up-
load their own photos and text, and pick the
cover and layout using the various themes
the sites provide. It’s all entirely custom-
isable. apart from being affordable and
quick. Canvera suggests using these books as
ameans to preserve memories, make a dedi-
cation to that special someone, make a pre-
sentation to clients, create a portfolio, design
a product brochure or even write a bedtime
story book for children.

Coffee table books are now being called
‘photo books’, and are the latest phenom-
enon 1o hit roday’s tech-savvy world. Photo
books have made their biggest impact in the
wedding industry, where photo albums were
replaced by wedding books. The industry
accounts for about 70-80 per cent of the
market for photo books. The concept of the
coffee table book as hard-bound and bulky is
changing now., with companies such as Can-

vera marketing their products as ‘compact’
and ‘lightweight’. This, of course, implies
increased portability and therefore, greater
outreach. Photo books are taking off as an

d form of publishing that is a
growing market in India.

Photo books can take anything from a few
hours to a few days to print. For example,
Picsquare takes about 1-3 days to process and
2-4 davs to deliver. That brings it to under a
week. Picsquare photo books are priced in
the range of Rs 499-699, depending on their
size. The number of pages remains constant,
at 24, but the price increase depends on
dimensions. Currently, Picsquare offers only
two sizes, Snapfish, on the other hand, has a
wider range of photo books, with prices
ranging from Rs 199-1,499. Prices differ
based on the size, material used, kind of
cover and so on. Glo Colour Labs, a Chennai-
based company, prices its products per page,
with the largest size of 12"x18” being Rs 70.
It recommends that the total number of pag-
es not exceed 50, so that the book is light.
Depending on the number of orders, it takes
between 24 and 48 hours to deliver the
product.

GETTING PUBLISHED

Canvera has a photo editing software that
one can download and use to design their
book. They also give users the option of us-
ing their own C ies such as

ELIMINATING GEOGRAPHY

The fact that anyone in India can go online
and create their personal photo books in a
jlffy has effectively eliminated borders, and

Picsquare lets users dlrectly access photos
from Flickr or Picasa, and then use them for
the photo books. Usually, a range of paper
options will be offered, although in some
cases you only get matte and glossy oprions.
Glo Colour Labs, which use HP Printers In-
digo printers for its photo books (which
prints up to 2,000 sheets per hour), has one
of the largest paper options by far, stocking
as many as 25 varieties at any given time.
Many companies include colour correction
aspanof t g‘ ackage, for superior results.
oto books do not require cer-
tiﬁtauon by a publisher before they are
printed, that does not mean that the custom-
er’s intellectual property rights are sacri-
ficed. Most companies may not even have
access to the photos uploaded on their Web
site as it is done through a user

made it more accessible. Accord-
ingto Kartik Jain from Picsquare, “Our offic-
esare based in Bangalore but all the wurk |s
online. For

want to upload photos on the Web site, they
have an option of sendinga CD to us, and we
will then make the photo book according to
the customer’s specifications.” Glo Colour
Labs is an exception, being a non-Web based
company. Edward Fernando, Glo Colour
Labs, states, “Our success comes from the
personal interaction we offer the customer.”
Depending on the kind of service one wants
from their printer, the options are readily
available.

UNDERMINING PUBLISHERS?

Given the apparent easiness of printing a
photo book, the quesnon of competition
with publishers does arise. hu Chak-

account. So vou can rest assured that vour
publication will be as private as you want it
to

rawarti, COO, Landmark, says, “Self-pub-
lishing is a niche segment in the industry.
Some booksellers abroad do display titles by

self-published  authors.” When asked
whether Landmark would undertake selling
of self-published photo books, Chakrawarti
says, “We haven't taken a call on the issue.
and need to decide whether it makes busi-
ness sense.”

‘While photo books are easy to print, they
may not be as accessible as published titles
because of lack of circulation. Gautam P:
manabhan, CEO, Westland Books, says,
“The biggest drawback of self-publishing is
the lack of an organised distribution
channel”

Despite some downside, itis apparent that
photo books are becoming increasingly pop-
ular in India. It’s interesting to note how
photo books are brewing something of a
mini-revolution in publishing.

The need for approval being entirely elim-
inated, it's no holds barred for people who
want to make an effective presentation of
their work, whether for business or pleasure.
Granted that creating your own photo book
may not have the same impact as a tradition-
al coffee table book, but it does give you the
freedom to completely design your own pub-
lication.

Books as you
would like
them!
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