Impact

wird Impactmensurament. ao.in

Date : 22-Dec-2008  Edition : National Page No.: 1  Page Name: Front Page  Size: 33.97 sq. cm

Sector: IT  Circulation: 5166  AVE: Rs.11209.80  Frequency: Weekly

€

Picture perfect
Online photo
printing stores,
pushing people to
print their digital
pictures, are gaining
momentum
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Online photo printing stores,
pushing people to print their
digital pictures, are gaining

momentum

Pragati Verma

U could call it Print 2.0. As most of
us were getting used 1o digital
pictures by simply and inexpensive-
]ydnplu:almg them on DVD burners and
sharing them with friends and relatives at
portals like Flickr and Picasa, printing is
backinaction.
Aseriesofonlinestores, pushing people
to print pictures once again, seem to
be gaining momentum. Portals like Snap-
ﬁshandZoomma]lmvm derprints

use we have brought to the market is now
gettingaphenomenalresponse,”saysBala
Parthasarthy, one of the founders of Snap-
andLatin America.

their website (via Web browser or email),
pay using credit card and photo prints (or
glfm]mddmmimﬂﬂmemespmm

theh
ev&u!urpmmlalmﬂuoughd:yhl

young
mothers. “The concept is slowly catching
upin the Indian market. It isstill a nascent
market but the price pointsand the ease of

Indian amateur photography market
was estimated to be about 400 million
prints in 2006 and growing at 35%
annually. AccordingtoGartner, the market
for digital cameras was $110 million in
2006andisseen growingat 20-22%annu-
ally through 2011. And as digital pictures

in popularity,
phompnmpma]smdpmmgmmm
working hard to ensure that they do not
blow adeath knell to the habit of printing.
Take Hewleu-Packard, for instance. The
companywhich earns more thanaquarter
of its revenue from printing, launched a
last year to push its digital printing plat-
forms and is mlmndngitsprinm tech-
nologytohelpprintwebpagesbetter.
The photo printing portals are also

million photos have been uploaded on its
websiteinthelastoneyearinindiaand the
numberof prints is erasng rapidly. The

service, Parthasarthy claims, is popular

among young families, especially for
picturesofkids. Heseemstoberight. Baby-
care brand like Huggies has partnered
with Snapfish to “enable an enhanced
parenting experience for Gen X moms”.

And snapfish is not alone. Several oth-
erslike iTasveer, Zoomin, Printo, eYaadein
andPhotomastiprintphotosinregularstu-
dio-style sizes. Most of them also offer
personalised items like calendars, key-
chains, tshirts, capsand canvases and thus
also compete with personalised merchan-
dising firms like Myntra. Encouraged by
response from India, they are modifying
these offerings to suit Indian tastes and
needslikesmallercalendars.

The nascent market is flooded with
venture-funded players and is seeing a
round of consolidation. Snapfish, bought
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backed by Kleiner

Perkins Caufield Byers and Sherpa-

loVentures. Printoisanotheronetoreceive

funding from Sequoia Capital and Seed

Fund. Banglore-based Canvera raised Se-

ries A funding in May this year from Foot-
printVentures, DFJandothers.

Most of their retail plans still revolve
around i visibility online. Snap-
fish, for one, hastiedupwithIndiaplazato
launch a co-branded store and Picsquare
has been acquired by Infibeam. Many,
however, are eyeing an offline retail
model too. The plan is tosetupkiosks from
where you can pick prints or even
upload pictures.

As these portals work hard to revive
printing, they could redefine the shoot,
save and share culture promoted by
digital cameras and virtually unlimited
onlinestorage.
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