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Hewlett acard

P

forays into retail

photo printing

Our Bureau
MUMBA

MULTINATIONAL ~ computer
firm Hewlett Packard better known
forits printers, servers and boxes for
the enterprise, i now wooing the
Indian consurner by extering the re-
tail photo printing market. The HP
Togey, ore commonly Seen om0 a
laptop ora desktop, will now be vis-
ible ouside photo developing and
printing cutlets, The finm is tying up
with channel partners and exdsting
players [or HP branded outles o ap
the market that's estimated at aro-
usnd 3 hillion prints peryearin india,

Snapfish, the company HF ac-
quired in 2005, will also be
launching in India, Snaplish pro-
vides free online space 1o store dig-

sales, imaging & printing group
Varadarajan Krishnan.

“Digital prints are growing hy
26% avd the market for film prints
is falling by 175%," HI* Asia Pacific &
Japan retail phow solutions, imag-
ing & printing group direcior V
Narayanan said. HP's retall pres-
ence inthe countoy will be through
self-operated kiosks that print digi-
tal photographs and accept credit
card payments, a full-Hedged pho-
to centre providing for prints oo
canvas, mugs, T-shins and other
mediaand TP MiooT abs, a scaled
dowmn version of the phato ecntre,

“We expect the HF MicroLabto
bebig i emerging markets like In-
dia and China.” Mr Marayanan
said. The Jaunch in India will be
mult-city and 1" has already

ital photographs and allows part-  kick-starred  discussions  with
nerships : e channel part-
throupgh | @ ‘PHOTO FINISH ners. The photo
which  the ! TS centres are like-
photographs HP is targeting the huge ly 10 be sitwated
can be print- retail market for digital in  hypermar-
ed. Photogra- photo prints and India, kets and 1_|1a.]1s
phy using - ith it la lafi and the kiosks
films 15 ., Withits large population, in high traffic
creasingly be- | can grow into one of its areas, that
comne obsolere | most kicrative markets could again he
and as more in  locations
pictures are - suchias malls.

taken through digital camerasand * The photos will be printed using

camera phones, very few of them
get printed. Most of them are
stored online or on other digital
media such as CDs and pen drives.

HP js targeting the potentially
huge retail market tor digital pho-

1o prints and India, with its latge

population, can grow into one of
its most Tucrative markets, along
with countries lke China In
about tour years, HP is conserva-
tively aiming at 3,000 photo out-
lets, according 1o TP Tndia sales
general Imanager - consumer

HP inkjet and laser printers and
have ashelflife of cver 100 vearsif
keptexposed and over 200 years if
they are kept protected in an al-
bum o m a3 glass-proteced
photoframe, HP officials said. HP's
rivals in the photo printing mar-
ket, Kodak and Fuji, use dye orsil-
ver-halide printing,

. For Snpaplish fownder, Bala
Parthasaraihy, the India launch is
a homecoming of sorts. An Indian

by hirth, he tounded Snaptish in

206KHn US.

© Economic Times

Page 1/1

Frequency: Daily

www.theeconomictimes.com


http://myimpact.impactmeasurement.co.in/index.php?id=33cbcf54d6952fad5f727e52018e6deb
http://www.theeconomictimes.com

